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Executive Summary 

The aim of the project was to provide a comprehensive mapped audit of tourism 

product in the rural wards of Bridgend CBC. In turn this audit would inform future 

marketing and development. The audit would also be represented in a digital map 

format in order to give an idea of spatial relationships between products.   

 

The audit was based on desk and field based research along with a detailed programme 

of community consultation. The consultation was also intended to build community 

‘ownership’ of tourism within the Rural wards.   

 

In addition, to the audit, the consultants were keen to make some 

recommendations/suggest some creative ideas which would help inform the future 

strategy for tourism in Rural Bridgend. 

 

The audit identified over 270 assets as follows: 

• 28 accommodation providers 

• 110 attractions (including landscape assets; crafts; folklore sites etc) 

• 62 activity related assets  

• 78 hospitality/catering providers 

• 14 event related assets 

• 15 other assets (e.g. shopping; choirs/bands; toilets etc 

• 6 projects currently in development 

 

Analysis of businesses within the audit revealed that the local audience was crucial to 

the survival of the product. It was, however, encouraging to note that around 40% of 

the businesses who responded already received significant business from non-

local/overseas customers. 
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In terms of market segments, most operators cited that they relied on a range of users; 

those particularly noted were locals (and a catch all ’everyone’); families; visitors; 

business and corporate; students/schools. In addition, cyclists and walkers were singled 

out by three providers. 

 

Amongst businesses that do not currently attract visitors, there is significant interest in 

developing their tourism potential. 

 

Over 80 people attended the consultation events which resulted in significant local 

input regarding both tourism assets and issues/opportunities facing tourism 

development within Rural Bridgend.  

The consultation helped significantly in contributing towards the audit, and raised a 

number of issues and highlighted a range of opportunities for development. 

 

The information gathered via the research and consultation has led to a number of 

issues and opportunities which are detailed in the body of the report. These include: 

• The need to address issues re identity and image 

• The need to provide basic amenities at key visitor ‘hubs’ 

• Rationalisation of print/web-based information 

• The need to further develop the accommodation offer 

• The ongoing need for support for Rural tourism in terms of 

marketing/communication/providing strategic direction/networking 

• The need to address public transport weaknesses/provide special services for 

walkers/cyclists 

• The need to lobby against inappropriate development 

• The incredible network of walking/cycling routes and the importance of securing 

resources to maintain them 
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• The importance of ensuring that community ownership is maintained 

• The need to address the issue of improving the quality of many facilities;  

provide ongoing support for existing attractions and support developments 

which meet identified needs 

• The opportunity to develop strategic links 

 

In addition, the report sets out in detail a number of recommendations regarding 

product development, including:  

• Enhancing the walking/cycling/riding offer 

• New products centred around  

o Early heritage;  

o Church tourism;  

o Views and vistas;  

o Informal activity breaks;  

o Events; 

o The story of Richard Price.  

 

The issues (and potential ideas for mitigating them), opportunities and 

recommendations are also summarised in an action plan. 

It is hoped that the information contained in the report will help the Rural Development 

Team in Bridgend CBC to develop their strategy for taking forward Rural Tourism. 
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Background 

 

Bridgend County Borough is richly diverse, with wonderful valleys and stunning 

countryside that lead down to a heritage coastline. However, the tourism potential of 

rural Bridgend has been eclipsed by the traditional sea-side product along the coastal 

belt. The Rural Development Plan offers an opportunity to address this imbalance, and 

commissioned Letha Consultancy and Associates to undertake a piece of research which 

would  help the Rural Development Team  to gain a better understanding of the existing 

tourism offer within rural Bridgend and to suggest ways in which this can be best 

developed and capitalised upon. 

 

The intention has been to provide research that will enable the Rural Partnership to 

develop and take forward a relevant and well-informed strategy for rural tourism 

development in Bridgend. 

 

1.1  Methodology 

The brief was quite specific regarding the objectives of the research, namely, to: 

• Understand existing rural tourism provision and markets, 

• Increase community engagement in rural tourism, 

• Inform future strategic rural tourism development. 

 

As such, the methodology outlined below was adopted: 

 

1.1.1 Understand existing rural tourism provision and markets 

This work was to be undertaken as follows: 

• Analysis of existing local, regional and national strategies/plans  that have an 

impact upon rural Bridgend (desk based research) See Chapter 2; 

• Audit of existing tourism product within the rural wards. The audit was designed 

to collect information for use in a tourism directory augmented by marketing 
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and business based information where appropriate. Over 270 assets have been 

identified and entered on to the database. See Chapter 4. 

 

In addition, the research also aimed to identify 

• An assessment of how effective/valuable the product is, and thereby, the 

identification of examples of best practise. Whilst this is addressed to some 

extent in section 5.10, the assessment was not fully realised as in the main the 

tourism product is under developed. Some instances of good practice do exist, 

e.g. community-based development at Blaengarw; good pubs such as the 

Llangeinor Arms and Llangynoed Old House (the oldest pub in Wales?); the 

potentially excellent network of walking and cycling paths; and examples of 

creative rural diversification, e.g. Lakeside Farm Park. 

• An examination of gaps /opportunities (see chapters 3, 5 & 6) 

• The existing profile of the rural offer  (via web searches and visits to key 

information outlets – see 5.3) 

 

1.1.2  Increase community engagement  

In order to be successful and sustainable, tourism must be rooted in the community. 

As such the methodology actively aimed to include consultation that would result in 

increased community engagement in tourism within rural Bridgend.  As a first step, a 

consultation plan was developed and agreed by the client, and then a series of 

consultation events were held. See Chapter 3. 

 

1.1.3  Inform future strategic rural tourism development 

The intention was to make the research as ‘client’ friendly and adaptable as possible 

so that it could be used as background information for future strategy development 

and marketing activity. It was agreed that the research should be presented via: 

• Visual/digital mapping (using Google Mapping) of the tourism provision (see 

Chapter 4 for examples of the mapping). 



 
 

8 

• Synthesis of the key issues and opportunities for strategic tourism 

development in the rural wards. The results of this are captured in Chapter 5. 

• Provide a set of data suitable for transferring to a directory to include a 

description of what the tourism provider or attraction has to offer, opening 

hours/season, contact details, industry accreditation, suitability for various 

markets etc. (explained in chapter 4, with the full database provided 

electronically in an excel database format). 

 

This work was conducted between April and June 2009, with a final draft report 

submitted on July 9
th

 2009. 
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2. Strategic Context 

 

There are a number of tourism related strategies which have a bearing on this project. 

These are summarised below: 

 

• One Wales (WAG) – states that tourism should be developed on a regional basis; 

calls for strategic investment in facilities and skills; and recognises the market is 

moving towards shorter and activity based breaks. 

 

• Rural Development Plan 2007-2013 (WAG) – this plan “is part of a joint Welsh 

Assembly Government/European Union (EU) strategy to make our country a better 

place to live and work. The Plan helps us all to maintain, enjoy and benefit from the 

unique and beautiful Welsh countryside. At the same time, it tackles specific 

problems such as low wages which affect many people in rural areas. Looking after 

the environment and encouraging sustainable economic development are two of 

the most important goals in the Plan...Crucially; the Plan supports and welcomes 

ideas from local people who want to take action to make their own community a 

better place to live”. 

 

The plan brings funding with it for projects which hit one or more of its key axes, 

three of which are relevant to this project: 

o Axis 2: Conserving our landscape and environment 

o Axis 3: Improving quality of life and encouraging diversification 

o Axis 4 of the Rural Development Plan is all about enabling local people to put 

local ideas and projects into action for the benefit of their community and 

their environment. 

 

 

• Achieving Our Potential (WAG) – sets out five challenges for Tourism in Wales: 
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o Distinctive branding for Wales as a whole 

o Higher quality product 

o Improved access to our markets via online marketing etc 

o A more skilled workforce 

o Stronger partnerships within tourism 

 

• Strategic Marketing Action Plan  2007-2012, (WAG) – looks to grow tourism in 

Wales by 6% p.a. and focuses on: improved quality and better service; a 

modernised image for Wales; environmentally responsible tourism and 

developing Wales as a destination that appeals to independent explorers.  

 

• Cultural Tourism Strategy (WAG) – this identifies the importance of the Cultural 

Tourism product and sets out the need for Welsh product to be distinctive. 

 

• Sustainable Tourism Action Plan (WAG) – includes the need to protect the 

natural and built heritage (including bio-diversity) and the need to support local 

communities and culture. 

 

• Visit Wales – Coastal Tourism and Sustainable Tourism EU Convergence bid seeks 

to develop the tourism economy through the implementation of local and 

regional projects, based around the concept of “Centres of Excellence” and 

within the umbrella projects facilitated by Visit Wales. The overall project cost is 

£42 million, and a decision is awaited from WEFO. This project will operate 

alongside the Valley Regional Park project.  

 

• Sports Tourism in Wales – A Framework for Implementation aims to ensure that 

“Wales is recognised as an international sports tourism destination offering 

diverse and exciting opportunities for visitors through the quality and variety of 

our natural environment, facilities and distinct culture.” This is to be achieved by: 
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o Improving visitor accessibility to sport and active recreation 

o Improving the quality of the visitor experience 

o Raising the profile of Wales as a sports tourism destination 

o Understanding the needs and characteristics of the sports tourist 

 

Within this framework are a number of specific sport/activity strategies that 

detail the development, marketing and targets for each area. These Strategies 

form the basis for all funding applications.  Of specific interest to Bridgend Rural 

Wards are: 

o Watersports Strategy – Catching the wave 

o Riding Strategy – Saddling up for Success 

o Walking Strategy 

o Fishing Strategy – Angling for Growth 

o Cycling Strategy – Moving up a Gear 

 

• South East Wales Tourism Action Plan (2008-2011) (CRT) – sets out 4 guiding 

principles for development in the region (promoting local economic prosperity; 

supporting community well being and involvement; minimising tourism’s impact; 

protecting and giving value to natural heritage and culture) it also identifies a 

number of relevant key market propositions (including activities; culture and 

heritage and countryside and scenery).  

 

• Events Strategy for the Valleys (CRT) – this identifies the need for more events 

linked to outdoor adventure in order to create clusters of activity.  

• Strategic Approach to Development; Western Valleys  -  “On 13th November, the 

Welsh Assembly Government announced that it intends to develop the Western 

Valleys area of South Wales as a Strategic Regeneration Area. Discussions are 

ongoing regarding the potential scope of the Western Valleys area, which will 

seek to provide a regeneration focus on communities that will include the Llynfi, 
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Upper Garw and Ogmore Valleys of Bridgend. Part of the strategic response in 

the Western Valleys will be collaboration with the Department for Work and 

Pensions (DWP) to extend the City strategy approach to tackling economic 

inactivity that is working so well in the Heads of the Valleys” (source BCBC web 

site). 

• Valleys Regional Park Action Plan/Convergence bid – This project is summarised 

as “an exciting and dynamic initiative which will coordinate and drive activities 

related to countryside, tourism and heritage across the South Wales valleys. It is 

an opportunity for organisations delivering these activities to work more 

collaboratively, cross sector and cross boundary, towards a regional vision. The 

overall aim of the project is to raise the quality of our assets and, in turn, to 

regenerate the reality and perceptions of South Wales” 

(www.groundworkwales.org.uk/valleysregionalpark). There is also an emphasis 

upon community led tourism and a piece of research is currently under way  

which is looking at developing a model for delivering community tourism 

initiatives. This has obvious resonance for Rural Bridgend. 

 

• Local Development Strategy; Bridgend Rural Partnership 2007 

“This Local Development Strategy represents Rural Bridgend’s submission for 

Axes 3 and 4 funding under the Rural Development Plan for Wales 2007-2013. 

The document presents the overall vision for Rural Bridgend, introduces the 

county and the individual eligible wards, with a specific focus on the geography 

and demographics of the Garw Valley which is the proposed pilot area for the 

strategy”. Its key themes are summarised in the diagram below: 
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• Bridgend County Tourism Strategy 2002-2006 – this strategy is still current 

although it is the intention of the Tourism unit to replace it within the next 12 

months.  The strategy aims to maximise the benefits of tourism whilst minimising 

any adverse effects upon the community and the environment. The key 

objectives for the strategy included: 

o Creating a competitive business environment;  

o Developing and encouraging tourism which is of benefit to both visitors 

and locals; 

o To develop and sustain communities and their environments via sensitive 

development.   

 

It supports development in the Rural wards, stating that “Along the M4 corridor 

and in the valleys, the opportunities for tourism growth are becoming more 

numerous”. It does however recognise that there is ‘very little’ accommodation 

within the rural wards and sets out action points to help address this including 

encouraging pubs to provide rooms. 

The Tourism unit conducts annual research which shows that tourism is worth 

apx. £240 million to the local economy. Visitors are most interested in history 

and heritage (73%) and walking (63%) which bodes well for the future of tourism 

in Rural Bridgend. 
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• Waymarking the Future - The Public Rights of Way Section of Bridgend CBC 

produced Waymarking the Future (The Rights of Way Improvement Plan for 

Bridgend) in response to the Countryside and Rights of Way Act 2000.  The Plan 

identifies, prioritises and plans improvements to the local RoW network for the 

benefit of residents and visitors and shows how the Council will provide for 

walkers, equestrians, cyclists, blind and partially sighted persons and others with 

mobility problems. 

 

The Plan includes an Action Statement with actions under six Themes.  The 

Themes and actions relevant to this research are: 

Action Theme 3: Managing the network 

o Prioritise signage/maintenance promoted routes i.e. routes with trail guides  

o Improve cycle route signage 

Action Theme 4: Understanding user needs 

o Improve/create paths for universal access 

o Improve car parking at key points 

o Provide seating on cycle tracks 

Action Theme 5: Current Access 

o Investigate provision of equestrian routes including access to beaches 

o Improve bridleways as multi-user routes 

o Provide missing links and new links to woodlands, sites of historic interest, 

viewpoints, other areas 

o Provide new CRs/cycle routes: Llynfi Valley, Porthcawl Loop, Bridgend – 

Pencoed, Bridgend – VoG, others on existing ROW 

o Improve coastal paths 

Action Theme 6: Promotion and publicity 

o Ensure trail guides, information leaflets etc available as downloads 

o Provide circular walks, equestrian route and cycle route leaflets 
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o Provide interpretation panels on promoted routes 

o Provide information accessible to people with disabilities, excluded groups 

o Continue to distribute information via TICs, libraries, other outlets 

o Investigate potential for Summer walking and riding festival 

o Develop and implement promotional plan. 

 

• Dyffryn, Llynfi and Porthcawl Railway (DLPR) Heritage and Access Strategy - This 

Strategy draws heavily on Philip Riden’s report The Industrial Heritage of Ogwr 

(1), which proposed the DLPR as the focus for interpretation of the industrial 

history of the Bridgend area.  It was developed during a series of Local 

Interpretation Planning Workshops supported by HERIAN, led by GKA 

consultants and attended by representatives of Bridgend County Borough 

Council (Tourism, Porthcawl and Maesteg Regeneration), EcoDysgu, 

Groundwork Bridgend and NPT and Wildlife Trust for South and West Wales. 

 

The main components of the Strategy are: 

o list of heritage assets and their significance 

o interpretative theme with sub themes and interpretative objectives 

o indication of target audiences and barriers to their involvement 

o list of appropriate interpretation methods and 

o Action Plan with a list of projects. 

 

A recent review of the Strategy was commissioned by BCBC Regeneration Unit 

with a view to its forming the focus of a submission for funding through the 

Valleys Partnership initiative.    

 

The review included: 

o revision and extension of list of heritage assets and their significance 
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o production of a plan showing the location of the assets in relation to route of 

DLPR and contemporary countryside access opportunities 

o revision of the Action Plan to include a list of capital projects with indicative 

costs, an assessment of their feasibility and an indication of phases required 

for implementation. 

The heritage assets in the revised list have been included in the assets database 

produced as part of this research where they fall within the eligible RDP area. 

 

• Garw Valley Mountain Bike Trails Initial Study – this report was written for 

Blaengarw Community Council in March 2009. ‘Back on Track’, the consultants 

were initially asked to look at 26m of existing roads/paths through Forestry 

Commission land/surrounding countryside. However, they quickly dismissed 

these routes as unsuitable and instead suggest developing purpose built tracks 

that would complement the existing product offer in Cwmcarn and Afan Argoed 

as neither of these offer “provision for novice trails or skills development/ 

coaching areas which are becoming of increasing importance to improve 

accessibility to all and allow school groups and the like to use the facilities. 

Likewise, there are currently no black graded expert trails to draw in and excite 

experienced riders. In conclusion the consultants noted that “the Garw valley has 

the potential to be a first class mountain bike destination further improving the 

mountain bike Wales offer”.  

 

It is apparent from the summary above that Rural Bridgend, with its activity and 

heritage product, alongside its environmental aims and vision of providing facilities 

which are locally distinctive and community-led, sits comfortably within the strategic 

tourism framework for Wales; the region and the locality. 
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3. Community Consultation 

 

3.1 Aims: 

The primary aims of the consultation were identified as follows: 

• Map existing rural tourism provision  

• Raise awareness of existing & potential resources for rural tourism  

• Engage local communities in the process of identifying and developing existing & 

potential resources for rural tourism  

• Begin to foster community ownership of tourism development in the rural wards 

 

3.2 Audiences: 

The community stakeholders identified in the brief to be consulted included voluntary 

and community organisations relevant to the theme and scope of rural tourism in the 

County Borough, for example: 

• Heritage & history societies 

• Community organisations concerned with; walking, riding, cycling and other rural 

tourism activities 

• Community groups, including Communities First Partnerships 

• Community Development Trusts  

• Community and Social Enterprises 

• Community Councils 

 

The consultations were also aimed at engaging with some or all of the following target 

groups: 

• Children, Young people, Women, Welsh speakers, Elderly, Under-employed. 
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3.3 Consultation events & activities: 

The consultants set up a series of consultation events and further identified 

opportunities to ‘piggy-back’ consultation activities on to events / meetings that were 

already taking place. The consultation activities were devised to enable the consultants 

to engage with a range of the audiences and target groups identified for consultation 

above and to ensure that there were opportunities for people from different areas of 

the Borough to participate at different times of the day. 

 

An invitation was devised that especially targeted those people that might hold valuable 

local knowledge (See Appendix 1). This was sent out via email to over 200 organisations 

and individuals living or working within the rural wards of the County Borough and the 

events were also advertised in the Glamorgan Gazette. The consultants followed up the 

invitations with phone-calls and a further reminder via email.  

 

The following consultation events & activities were undertaken: 

• Face to face interviews with local residents of the Garw Valley attending an event to 

mark the unveiling of the ‘Pit Head Markers’ organised by Creation Development 

Trust on Friday 5
th

 June. 

• Presentation and consultation with local residents of the Ogmore Valley attending 

an evening meeting of the Ogmore Valley Community Regeneration Association on 

Tuesday 9
th

 June 

 

Two evening drop-in consultations hosted by the consultants and held at: 

• Parc Tondu Resource Centre – Wednesday 10
th

 June 7.00 – 8.30pm 

• Bethlehem Church Life Centre, Cefn Cribwr – Thursday 11
th

 June 2009 7.00 – 8.30 

pm 

 

A daytime networking staged by the consultants in conjunction with the Rural Tourism 

Programme and the Unlocking Rural Bridgend Working Group event at: 
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• The Richard Price Centre, Llangeinor – Monday 15
th

 June 10.30 – 2.00pm  

 

An agenda for this event is attached in Appendix 2. 

 

Consultation results  

The consultations offered a valuable opportunity to tap into local knowledge. This was 

achieved by presenting each audience with an inventory list and map of the assets that 

had been identified in ‘their patch’ thus far. Each audience was then asked to: 

 

• Spot gaps and identify other assets for rural tourism that had been omitted.  

• Suggest what barriers exist to the development of markets for rural tourism. 

• Highlight emerging / potential future opportunities 

 

During the consultation process over 80 people were consulted from within the target 

audiences. A list of consultees is attached in Appendix 3. A full set of notes from the 

discussions is attached in Appendix 4.  

 

Despite the attempts made by the consultants to consult with the full range of identified 

stakeholders there were some people & organisations that couldn’t attend or were 

identified as being important along the way. The idea to develop a Rural Tourism 

Network that allows a range of stakeholders to continue to input into the programme is 

a very useful one. 

 

The results of the consultation process have been summarised as follows: 

 

3.4 Gaps & omissions in the database of rural tourism assets 

There were gaps & omissions identified in the assets list that was provided by the 

consultants. Whilst some of these assets had already been picked up (ie after the 
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mapping was produced) all were subsequently added onto the database and were as 

follows: 

 

3.4.1 Accommodation 

o The Angel Inn, Maudlam, Cornelly 

 

3.4.2 Attractions 

o Parc Calon Lan - Community Woodland & Park, Blaengarw 

o Pit Head Markers – Mining memorials, Blaengarw 

o Merlin’s Magic Workshop - Harp-maker & inventor, Pontycymmer  

o Views – From the top of Mynydd Caerau & Mynydd Carn 

o St Tyfodwg's Church - Glynogwr 

o Church of St.Cynwyd - Llangynwyd 

o Mynydd-y-Gaer - Various sites of historical interest, Llynfi Valley 

o Frog Pond Wood - Local Nature Reserve, Aberkenfig 

o Fairy Glen - Mountainside waterfall, Ogmore Valley 

 

3.4.3 Activities 

o Fishing lakes – Blaengarw 

o Dragon Ride Wales – Bicycle race – across the borough 

o Vetz Snooker Club - Pontycymer 

o Red Dragon Paragliding - Nantymoel 

o Clay Pigeon Shooting – Garw & Ogmore Valleys 

 

3.4.4 Catering / hospitality 

o Creation Café & Catering - Blaengarw 

o Old House Inn – Public House, Llangynwyd 

o The Corner House – Public House, Llangynwyd 

o The Fountain Inn – Public House / Restaurant, Aberkenfig 
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o New Garden – Chinese Restaurant & Take-away, Aberkenfig 

o New House Inn – Public House, North Cornelly 

 

3.4.5 Event / venue operators 

o Betws Summer Carnival - Valley & Vale Community Arts  

o Garw Carnival & Rural Fayre – Creation Development Trust and others 

o Coity Castle – Various events in castle grounds - Cadw 

o Mari Llwyd – Traditional New Year’s Eve parade, Llangynwyd Village  

 

3.4.6 Other 

o Welsh Icons – Website of all things Welsh 

o Keen’s Tackle & Guns – Fishing tackle, Aberkenfig 

o Ogmore River – Fishing website 

o Ty Talgarth Farm Shop - Nantymoel 

o Ogmore Valley Local History Society 

o Funky Jewellery - Nantymoel 

o Ogmore Valley Ladies Choir 

 

3.5 Summary of discussions regarding assets for rural tourism 

The consultations enabled a number of lively ‘round table’ discussions to take place at 

and about different geographical areas of the County Borough. The following 

conversational threads were noted: 

 

3.5.1 Scenic beauty & natural interest 

o Picturesque wooded valleys e.g. Garw Fechan, Blackmill Woods 

o Tranquil riverside environments in valley bottoms  

o Dramatic glacial features at valley ends e.g. Devil’s Pulpit at the Bwlch 

o Open windswept mountain tops e.g. Mynydd Carn 

o Pleasant rural countryside e.g. around Cefn Cribwr 



 
 

22 

o Unspoilt dunes & coastline e.g. around Merthyr Mawr, Kenfig & Cornelly 

o Wildlife rich environments e.g. Kenfig NNR, Parc Slip Nature Reserve, Frog Pond 

Wood LNR, Blackmill Woods SSSI 

 

3.5.2 Opportunities for informal recreation 

o Walking e.g. Ramblers’ short circular walks from stations in the Llynfi Valley, 

Ogwr Ridgeway Walk, Village Trails e.g. at Llangynwyd etc 

o Cycling – casual e.g. Celtic Trail and Valleys Community Routes and organised 

e.g. Ogmore Valley Wheelers, Dragon Ride Wales race event. 

o Mountain biking e.g. Garw Valley 

o Fishing e.g. top class game fishing in Ogmore & Ewenny rivers, fun fishing e.g. 

Lakes at Blaengarw 

o Paragliding e.g. at the Bwlch 

o Riding & golf 

 

3.5.3 Heritage interest 

o Sites of pre-historic interest e.g. Burial mounds at Mynydd Caerau 

o Romano British sites e.g. Roman forts at Margam Mountain 

o Early Christian / Celtic heritage sites e.g. Site of last battle between Celts & 

Normans above Blaengarw 

o Industrial heritage e.g. Sites identified along the former Dyffryn Llynfi & 

Porthcawl Railway (The ‘Tramroad Trail’)  

o Mining heritage - pit-head markers & regeneration schemes e.g. at Parc Calon 

Lan, Blaengarw 

o Cultural heritage e.g. Gwalia Stores – now housed in St.Fagan’s, Workingmen’s 

Halls e.g. at Blaengarw 

o Wartime Wales e.g. War memorials, sites of aircraft crashes 

o Interesting people - Pioneers e.g. Dr Richard Price, Heroines & heroes e.g. Lyn 

‘The Leap’ Davies, Local characters e.g. Merlin Maddocks 
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3.5.4 Myths & legends  

o Arthurian & Druidic interest – Llynfi Valley and elsewhere 

o The Maid of Cefn Ydfa – Llangynwyd 

o The Maid of Sker – Kenfig 

 

3.5.5 Events & traditions 

o Summer carnivals e.g. at Blaengarw & Betws  

o The Mari Lwyd - at Llangynwyd 

o The Llangeinor Hunt – Boxing Day 

o 0.5K run & post-run auction – New Years’ Day morning from & to The Prince of 

Wales pub in Kenfig 

o Bando - A crude form of hockey played at Margam Sands. 

  

3.5.6 Churches & Chapels 

o Medieval churches e.g. St. Cein's - Llangeinor, St Tyfodwg's – Glynogwr, 

St.James’ – Pyle, St.Cynwyd – Llangynwyd, St.David’s - Betws 

o Non-conformist Chapels e.g. Bethania – Ogmore Vale (permanent home of 

Ogmore Valley Silver Band), Tabernacle Chapel - Pontycymmer 

o Cemetries & Churchyard features e.g. The ‘Coffin Wall’ and ‘Pilgrim’s Stone’ at 

Glynogwr. 

o Graves of notable people e.g. Soldier from Rorke’s Drift buried in St.David’s, 

Betws e.g. the tomb of ‘Hopcyn Bach’ famous dwarf son of local poet Lewis 

Hopkin at Glynogwr. 

o Wells & Springs e.g. Around Llangynwyd and Cefn Cribbwr 

 

3.5.7 Rural activities 

o Farming interest e.g. Blackmill Sheep Sales 

o Farm parks e.g. Lakeside Farm  
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o Farm produce e.g. Tytalgarth farm shop 

o Country pubs e.g. Old House Inn Llangynwyd, Llangeinor Arms 

o Country crafts e.g. Local lovespoon makers 

 

3.5.8 Other 

o The Garw Valley Railway ‘The Garw Valley Railway’ in the Garw Valley 

o Film set locations e.g. Very Annie Mary, The Proud Valley – Garw Valley 

o Choirs & bands – e.g. Ogmore Valley Silver Band 

 

3.6 Additional Consultation 

Following specific requests, meetings were also held with a number of 

groups/individuals with a specific interest in access to the countryside, namely The Local 

Access Forum; The Bridgend Ramblers Association; Andrew Mason (Rights of Way 

Manager, Bridgend CBC) and The Local Access Forum. Notes of these meetings appear 

at appendix 6 (p. XII). 

 

These meetings demonstrated the wealth of opportunity that Rural Bridgend offers in 

terms of walking and cycling, although they brought up a few issues too (see Chapter 5). 
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4. Audit and Mapping 

 

4.1 The Audit  

An audit was undertaken of existing and potential tourism assets. 

 

4.1.1  Methodology 

Data has been gathered from a number of sources, including: 

• The Tourism team and website 

• The Bridgend Website 

• Leaflets gathered 

• Various websites such as www.garwvalley.hyak.co.uk, 

www.cadw.wales.gov.uk, www.abandonedcommunities.co.uk and 

www.welshwildlife.org 

• General web searches 

• Feedback from the community consultation and from site visits across the 

area.  

 

Information about the assets has been entered into an Excel Spreadsheet, and has been 

given geocodes (Latitude/Longitude, and Eastings/Northings) to allow data transfer to 

mapping systems (such as Google or the MapData as used by Bridgend CBC). 

 

All assets have been given an individual record number – these are not necessarily 

sequential as items that have subsequently been found to be outside the rural wards 

have been removed.  

 

Follow up calls have been undertaken with private sector operators to explore 

additional business and marketing related data, e.g. the % of the existing business that 

relates to visitors, etc. 
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The contact details for assets have been taken from a number of sources, and checked 

as far as possible. A fair proportion of the numbers have proved to be inaccurate even 

when they have been taken from authoritative publications, which illustrates the 

challenges of keeping data up to date and published. 

 

4.1.2 Analysis of Assets 

Two Hundred and Seventy One (271) assets have been identified within or related to the 

rural wards of Bridgend County Borough Council. Headline analysis includes: 

 

• Accommodation – 28 existing operations 

o 5 B&Bs/Guest Houses 

o 6 Caravan/Camping 

o 6 Hotels 

o 5 Self Catering 

o 1 Camping Barn 

o 1 Conference Centre 

o 1 Tipi site 

 

• Attractions – 109 sites were identified that are potentially of interest to, or 

provide facilities for visitors. This includes sites that have stories (folk tales) 

or histories that are engaging, many of which are included within walks 

leaflets/routes. Key categories include: 

o 14 Countryside attractions or viewpoints, and 10 Country Parks/Nature 

Reserves 

o 45 sites of Interest/Folklore, etc which include sites related to local myths 

and legends 

o 13 attractions with an Industrial Revolution theme 

o 8 Churches, chapels or priories 
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o 6 craft operations 

o 3 Castles 

o 2 Family Fun type attractions 

 

• Activities – 62 sites/routes have been identified as providing facilities, 

instruction and/or guides for a range of activities. In this category a few 

assets have been included although they are based outside the RDP wards – 

this is because they are activity operators who may/can operate in different 

locations across Bridgend rather than only at their contact address. The 

assets identified are summarized below: 

o The majority of assets are walking and/or cycling routes/areas (including 

mountain biking) - over 40 in total. The rural wards have an abundance of 

walk/cycle routes within or passing through their boundaries 

o There are 5 Fishing assets (covering coarse and fly fishing) 

o 1 Motorsport and 1 Paragliding 

o 2 Shooting assets, 2 Watersports operators and 1 Bushcraft operator. 

o 2 Golf clubs (although there are many others in and around Bridgend 

CBC, only 2 are in the Rural Wards) 

 

• Catering/Hospitality – We have identified 77 assets. It must be remembered 

that there has been no testing of the standards of service, presentation or 

quality of the catering offered. These include: 

o 11 Café/tearooms 

o 40 pubs, some of which operate a bar snack or restaurant service – this is 

identified within the asset description where it has been possible to 

ascertain 

o 14 Restaurants 

o 11 Take-aways 
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o Some sites have also identified that they offer meeting or corporate 

facilities 

 

• Events, Event Venues or Operators – Only 14 assets have been identified 

under this category. These include: 

o 3 Carnival/community events 

o 2 Theatres, and an outdoor amphitheatre (Tondu) 

o 4 sites deliver talks, course and guided walks programmes 

o The Dragon Wales Cycle Race is a major event that covers most of the 

rural wards 

o An historic sporting event (Bandy or Bando) could be re invigorated 

 

• Other – 15 other assets have been identified as having the potential to be 

integrated into a tourism portfolio (or else provide essential facilities). 

However, there may be many more “specialist” shops that could be added to 

this category. The ‘Other’ category includes: 

o 2 BCBC operated public conveniences 

o 6 Choirs and Bands that perform around the UK and which welcome 

visitors to their rehearsals (thus offering a regular events programme) 

o 5 specialist or major shopping areas 

 

• New Projects – During the collection of assets efforts have also been made to 

identify projects which are in development within the RDP area.  6 projects have 

been noted: 

o Blaengarw Hotel – are hoping to reopen the accommodation side of the 

business 

o Parc Calon Lan / Community Woodland and Park – plans for the 

development of mountain biking routes. Planning permission has been 

granted for a Cycling Visitor Centre 
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o Garw Valley Railway – plans and funding are being sought for the 

reinstatement of this historic railway line – initially between 

Pontycymmer and Bryngarw 

o Bryn Eglur – the owners are currently seeking SIF grant aid to establish an 

8 bedroomed self catering house 

o Mynydd Carn Adventure Centre – this project was included in the Garw 

Valley Regeneration Study 

o Dexter’s @ Felindre Mill – this project is about to operate, creating a farm 

based visitor experience for families.  

 

4.2 Analysis of existing markets 

Analysis of businesses within the audit revealed that the local audience was crucial to 

the survival of the product. It was, however, encouraging to note that around 40% of 

the businesses who responded already received significant business from non-

local/overseas customers. 

 

In terms of market segments, most operators cited that they relied on a range of users; 

those particularly noted were locals (and a catch all ’everyone’) quoted by 70% of 

respondents. In addition, families was quoted by over 20%; visitors by 20%; business 

and corporate by 8%; students/schools by 5% of respondents respectively.  In addition, 

cyclists and walkers were singled out by three providers. 

 

Amongst businesses that do not currently attract visitors, there is significant interest in 

developing their tourism potential. 

 

4.3 Presentation of Data on Google Maps/ Google Earth 

To illustrate the range and distribution of existing and potential tourism assets around 

the rural wards of Bridgend County Borough Council, all assets included on the 

spreadsheet have been mapped onto Google Maps and Google Earth.  
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Each asset has been mapped once or more depending upon the range of services 

available, e.g. a hotel may have accommodation and a restaurant, whilst a Country Park 

may be categorised as an attraction and a base for walking, whilst also having a café. So, 

in some instance the asset number is repeated to illustrate the range of services 

provided. 

 

The assets have been transferred to the mapping and are listed in the order in which 

they were entered. Each entry includes the asset number, the Latitude and Longitude, 

and the description that appears in the spreadsheet. To identify the different types of 

asset, a symbol or line colour has been used. 

 

4.3.1 Key 

 

 

Attractions 
 

 

Cycle and Footpaths 

 
 

Accommodation 
 

 

Shorter/Village Walks 

 

 

Catering/ Hospitality 
 

 

Longer Walks 

 

 

Event Venue/Operator 
 

 

Fishing 

 

 

Activity 
 

 

Cycle Race 

 

Other (Shops, Choirs, Bands, etc) 

 

New/Potential Projects 

 

Public Conveniences   
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4.3.2 Google Maps 

Unfortunately Google Maps can only display around 160 icons, lines, etc – and so the 

Data Assets are show on 3 different maps: 

 

Google Map 1 
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Google Map 2 

 

 

 

 

Google Map 3 
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4.3.4 Google Earth 

The most effective way of showing all assets and then drilling into individual areas is to 

view the data via Google Earth – as below. 

 

 

 

4.3.5 Links to live data 

The database can be viewed at -  

http://spreadsheets.google.com/ccc?key=0AhWZiOqrQ2JDcjVEX3Nqam1YN2lieEN0bDJa

b2lsOGcandhl=en 

The mapping can be viewed at - 

http://maps.google.co.uk/maps/ms?hl=enandie=UTF8andoe=UTF8andmsa=0andmsid=1

10418299653576632901.00046b6ce0adf64fd1099andstart=294andnum=200andz=11 – 

and from here you can view the data through Google Earth  (NB it needs to be loaded on 

to users the computer). 
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5. Issues to be considered 

As to be expected, the research and consultation processes brought out a number of 

issues which need mitigating if the tourism potential of Rural Bridgend is to be fully 

realised.  

 

5.1 Identity and image 

Many of those attending the consultations spoke about the lack of a real identity for 

rural tourism in the County Borough and they felt that many people have a perception 

of Bridgend as being coastal/urban, rather than a rural area.  In addition, whilst people 

acknowledged that the valleys had brown signage depicting the valley name, they felt 

that this left potential visitors thinking ‘so what?’ – we also suggest that some kind of 

descriptor/USP would enhance this signage (see 6.1.3) 

 

5.2  Amenities 

Rural tourism can be by its very nature a disparate activity, but there was general 

concern about the lack of availability of basic facilities at key ‘hub sites’, e.g.: 

o Safe car parking at appropriate locations to give access to one or more the assets 

o Toilet facilities 

o Nice places to eat and drink 

o Play facilities for younger children (if the family market is being targeted) 

There was also a general concern about the lack of attractions that are not weather 

dependant, especially for the family market. 

 

5.3  Information 

Whilst there are numerous pieces of print (brochures, walk leaflets etc) in circulation, 

the availability of visitor information at sites within Rural Bridgend was brought into 

question. There was also a perceived lack of sign-posting and way-marking out from key 

sites into the wider countryside. There is also a need (recognised, and being dealt with 

by officers) to ensure that the ROW team and the Tourism unit are working together as 
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currently there are inconsistencies between their sections of the Council’s web site 

regarding the routes promoted and the trail guides currently available for download.  

 

Our own web research/mystery shopper visits (to the 2 Tourist Information Centres 

(TIC) within the County Borough identified that there is a lot of information out there. 

 

5.3.1 Web Search 

In terms of Rural Bridgend on the web, the following was found: 

 

www.visitbridgend.com – The intro text makes reference to the countryside of the area 

and the site includes information on all of the established attractions and lots of the 

community facilities across the Rural Wards. However, there is very little “sell” to 

encourage exploration and searching. Also, the lack of maps (to pinpoint legendary 

villages, cycle and walk routes, etc) means that you have to be familiar with the area to 

understand the relationship between the different ideas. 

 

www.bridgend.gov.uk – has some interesting features which could be added to the 

visitor’s website – for instance The Hall of Fame section. 

 

www.visitwales.co.uk – graded accommodation and attractions, etc are effectively listed 

– however, the inland rural areas are not featured on the descriptions for the 

Glamorgan Coast or the Valleys of South Wales – the area really falls between the 2 

marketing areas in the profile given. Only 2 events are listed for the area for the rest of 

2009. Even the high profile aspects of the area are not highlighted in the “sales” text 

across the site – e.g. Surfing. 

 

www.walking.visitwales.com – The Glamorgan Coast section makes no reference to the 

inland rural opportunities for walking, and whilst there is a reference to the Ogwr 

Ridgeway Walk in the Valleys section, the map excludes the Bridgend Valleys. A search 
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on the “Find a Walk” function returns 8 routes, 4 of which are in the Bridgend Rural 

Area – this is powered by walkingworld.com. 

 

www.cycling.visitwales.com – This highlights the Celtic Trail – however, there is no 

promotion of the “spurs” off the main route. Dragon Ride Wales is not listed as an 

event. 

 

www.fishing.visitwales.com – Includes information on a few Coarse and Game fishing 

sites in the area. 

 

www.garwvalley.hyak.co.uk – An enthusiast’s site all about the history and heritage of 

the area. A useful introduction to the Valley. 

 

There do not appear to be sites for the Ogwr or Llynfi Valleys – although the coal mining 

heritage is well covered in sites such as  

 

www.glamorganwalks.com – has a good range of walks and places to visit included such 

as Bedford Park. 

 

www.sustrans.org.uk – Again this includes the Celtic Trail. However, the community 

cycle routes are only visible on the map when you drill into the area so on first 

appearance it seems that only the Celtic Trail is available to cyclists wanting to explore 

this area. 

 

Specialist sites such as www.go4awalk.com have NO Bridgend product included in their 

database (when searching for walking near Bridgend it returns the Sugar Loaf, 

Abergavenny). 
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www.southernwales.com – this is intended for overseas markets and does feature 

several of the myths and legend themes of the area – such as King Arthur, The Maids of 

Sker and Cefn Ydfa, and the stories of villages lost under the sands. However, the Valleys 

section does not feature the Bridgend Valleys. The Celtic Trail is included in the walks 

and Cycles section, but there are opportunities to highlight the routes from the main 

artery. 

 

Searches on phrases such as Visit Tondu, Visit Kenfig or Visit Blaengarw produce no sites 

of interest to visitors (what is returned includes house sales, listings of pubs, etc). 

 

Searches for images for the various villages return in the main historical images (along 

side the traditional rugby club, etc) and a few individual images from sites such as Flickr 

and on the freepages of sites such as www.ancestry.com however, whilst the images 

can be seen when returned in searches, these sites are closed. 

 

In summary, there is a lot of information about the rural areas of Bridgend on the web 

(re individual businesses, etc) but there is nothing that is really “selling” the 

opportunities that the area presents. This is particularly noticeable with reference to the 

official Marketing Areas where the Bridgend Valleys seems to fall between The South 

Wales Valleys and The Glamorgan Heritage Coast & Countryside. 

 

5.3.2 Our findings from the TIC ‘mystery shopper’ 

The TIC staff at both sites were most helpful and were able to provide significant 

amounts of print including the Heritage Coast brochure, The Heritage Coast leaflets 

(days out etc) and a series of trails leaflets (this varied from site to site depending on 

what stock had been delivered and whether or not they still had some ‘back room’ stock 

of out of print leaflets). The staff at McArthur Glen were more familiar with what 

constituted Rural Bridgend and tailored their leaflets accordingly. This is hardly 

surprising given its location at the gateway to the valleys. However, both TIC’s would 
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have given a visitor plenty of options of things to do in the County Borough. The 

McArthur Glen TIC could not provide/sell us a detailed map of the County Borough as 

would be required by serious walkers/cyclists (OS maps were out of stock); however this 

was available at the Porthcawl TIC. 

 

5.4 Accommodation 

The research underpinned the Tourism Strategy’s observation that there is little in the 

way of accommodation within Rural Bridgend. However, a number of potential 

developments were noted (see 4.1.2). 

 

5.5 Support for rural tourism developments 

Participants in the consultation were appraised of the role of the Bridgend Rural 

Partnership but were concerned to ensure that its role focussed in on: 

o Providing reliable information about the market for rural tourism 

o Joining people / businesses up 

o Providing strategic direction 

o Assistance with marketing and promotion 

o Addressing ‘risk aversion’ in current economic climate 

o Investing in quality products, both new and existing. 

 

5.6 Access 

Road transport access to the rural areas in the Bridgend Valleys was cited as being 

problematic at times. Public transport bus services were said to be inadequate or non-

existent after 5pm in the evening. This prevented people attending events cross/inter 

valley, and was seen as a barrier to attracting visitors (unless they had their own 

transport, which was not seen as being supportive of a sustainable approach to 

tourism).  
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5.7 Other developments 

In the Ogmore Valley it was noted that there was strong opposition to the planned wind 

farm development which was said to be clearly prejudicial to the enjoyment of the 

scenic beauty of the area and could impact on the local paragliding activities taking 

place at the Bwlch. 

 

5.8  Maintenance of existing routes 

There are a wealth of potentially excellent walking and cycling routes within the rural 

wards, however concern was expressed about the fact that promoted routes were not 

always maintained, and that promoting unusable routes to visitors was, in fact, counter 

productive. This is an issue of resource which should be addressed. 

 

5.9  Community ownership 

People are the key strength within Rural Bridgend, and should be encouraged to be an 

active part of the tourism offer. Local people make the best ambassadors and guides, 

and a positive encounter with real locals can make memories for a visitor. Activity such 

as this would link perfectly with Valleys Regional Park who are currently developing a 

‘Community Based Tourism in the Valleys’ model. 

 

It is also worth noting that whilst there are excellent, proactive community-led 

organisations within the County Borough, a view was expressed that these are not 

always wholly representative of local feeling. This needs to be dealt with sensitively. 

 

5.10 Quality 

The audit identified over 270 assets; however, it was beyond the scope of the research 

to undertake any quality assessment. What we do know, however (both from our own 

experiences on the ground and from feedback from the consultation) is that many of 

the existing facilities, whilst logistically well placed for receiving visitors, are non-the-

less, lacking in quality. The audit has tried to pick up on those businesses who are 
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interested in reinvesting, by asking about future plans and this information should be of 

use to the client in forward planning. However, officers may need to take a proactive 

role in identifying and working with for example, key pubs etc at potential visitor ‘hubs’. 
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6. Opportunities and Recommendations  

 

There is significant potential for developing the Rural Tourism Product, and both our 

own research and the consultations have thrown up a number of opportunities, many of 

which would help to address the ‘barriers’ listed above.  These, along with some 

recommendations are detailed below: 

 

6.1  Opportunities 

 

6.1.1 Develop strategic links 

Many of the respondents to the consultation recognised the importance of developing 

strategic links with other attractions and facilities even if not in the RDP areas within the 

Borough: 

o Main towns – Bridgend and Maesteg (Accommodation, shopping / markets, 

hospitality, events and activities) 

o Shopping and cinema – at Mc.Arthur Glen Retail Outlet 

o Seaside – Porthcawl and Trecco Bay (Accommodation, events and activities) 

 

As well as those outside of the Borough, especially: 

o Afan Forest Park (Mountain biking, riding, walking) 

 

Strategic links should also be made between hospitality/catering /accommodation 

providers and local producers/suppliers to ensure that the ‘offer’ is as local as possible. 

 

6.1.2 Build networks 

Those businesses and organisations involved in rural tourism were keen to ensure that 

networks were built. For example, support for the continued development of close 

working relationships between the existing and emerging Development Trusts located 

and operational in the Bridgend Valleys, namely; Creation Development Trust, the newly 
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formed Caerau Development Trust and the emerging Ogmore Valley Community 

Regeneration Association. 

 

6.1.3 Build an identity  

As identified in 5.1, identity came across as an issue, and some of those involved in the 

research suggested enhancing the feeling of identity of the rural areas of the County 

Borough by creating new ‘labels’, for example, by using ‘Gateway to’ and ‘Home of’ e.g. 

‘Bryngarw Country Park Gateway to the Bridgend Valleys’ or ‘Llangynwyd Medieval 

Village Home of the Mari Lwyd’ and ‘Llangeinor home of Richard Price’. We have given 

this matter some consideration and have identified some initial USPs for each valley as 

food for thought (these are just a first stab, and the concept needs refinement/ 

development as part of a mini branding exercise). 

• Garw Valley – the Alps on your doorstep 

• Lynfi Valley – full of folklore and fables 

• Ogmore valleys – big skies and bold vistas. 

 

6.1.4 Address identified needs 

There is little in terms of facilities for very young children (with the exception of, for 

example, Lakeside Farm Park). However, this is an important local market and could also 

make the rural wards more attractive to the ‘family’ market already using nearby 

Porthcawl. The suggestion was that improved, better promoted picnic and play facilities 

were needed. There was also little identified in the way of activities to meet the needs 

of young people coming into the area, despite the fact that there are clear opportunities 

to develop outdoor activities (e.g. such as the planned development of novice mountain 

biking/skills sessions in the Garw valley). 

 

6.1.5 Continue to support existing ‘flagship’ projects 

The Garw Valley Railway – The Garw Valley Railway was clearly identified as an 

important project by local people, along with the continual improvement and 
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development of the network of cycle-paths (Community Routes) and footpaths 

(PROWs). 

 

6.1.6 Develop new projects 

During the consultations many of the respondents cited examples of projects worthy of 

support that are already in progress or being planned, these included: 

o The Bunkhouse development at Betws Boys and Girls Club. 

o Various projects in/around Blaengarw being developed by Creation 

Development Trust and the Garw Valley Community Council including; Mynydd 

Carn Outdoor Pursuits Centre, new holiday let and ‘real food’ shop in Katie 

Street, visitor facilities and new skate park at Parc Calon Lan.   

o The proposed ‘Tramway Trail’ project linking industrial heritage assets along the 

route of the former Dyffryn Llynfi and Porthcawl Railway. 

o Programme of walks developed/planned by Ramblers. 

o Café and toilet facilities being developed by Communities First in the Pavilion at 

Llangeinor. 

 

There was also support for the following proposals: 

o Mountain biking in the Garw Valley (a feasibility study giving favourable 

prospects has been undertaken for Creation Development Trust) 

o The Blaengarw Hotel (privately owned) – identified as having potential for 

development. 

o Improving the visitor facilities at Parc Slip Nature Reserve. 

o The idea being put forward to develop a replica Tithe Barn near Bryngarw 

Country Park. 

o Link to projects that address the ‘health agenda’ and that are aimed at 

encouraging local people to get out and about in their local countryside, for 

example, through the Communities First Partnerships and Valley and Vale 

Community Arts ‘Top of the Mountain’ Project. 
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o Build links with projects that promote local arts and crafts. 

 

6.1.7 Use culture as an economic driver 

Cultural tourism is a growing sector, and the rural wards of Bridgend are awash with 

potential product which if developed and packaged appropriately could form the 

bedrock of the rural offer. From folklore to film sets, poets to politicians, prehistory to 

pit head markers, there is wealth of opportunity out there, and some strong community 

players are already identifying culture as an economic driver. 

 

6.2 Recommended further actions 

Rural Bridgend is rich with tourism potential if harnessed and developed in a way which 

meets the needs of the customer.  

 

6.2.1 A land of views and vistas 

Enabling visitors to enjoy the scenic beauty of the rural areas in the County Borough is 

fundamental to success. The current list of viewpoints logged on the database is patchy 

in terms of its geographical coverage. It is recommended that the Working Group work 

with the Ramblers (or others) to identify a definitive list of ‘iconic’ views (perhaps using 

the list of assets under the heading ‘scenic beauty and natural interest’ in Chapter 3 as a 

starting point). It might be sensible to build on this by taking a series of good quality 

photographs for publicity and promotion purposes. The exercise could be packaged up 

as a project whereby the resulting images are posted on a simple internet ‘blog site’ and 

the general public are asked to vote for their ‘top five’ views. This might help raise 

awareness, stimulate pride in the rural areas of the Borough and attract attention to 

what’s on offer. This list could also form the basis of a photography or painting package 

which accommodation operators could offer visitors. This could help spread the season 

if packages were tied up with certain natural events, i.e. an autumn colours package; a 

jack frost package (early winter mornings) etc.  
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6.2.2 Informal activity breaks 

The opportunities for informal recreation within the rural areas of the Borough are 

extensive, and there is a growing band of activity providers operating within the rural 

wards. Working with these existing businesses and providers to package these up and 

sell the full range of opportunities to those people looking to get ‘out and active’ might 

prove productive. This offer might also appeal to the corporate market (team building) 

and the higher-end stag and hen do markets too.  

 

6.2.3 Forgotten History 

The heritage interest within the rural areas of the County Borough has been exploited in 

part but there are perhaps opportunities to encourage visitors to appreciate what is on 

offer with regard to some of the Prehistoric, Roman and Early Christian / Celtic sites as 

well as the legends such as King Arthur, which has strong connections with several Iron 

age sites. 

 

It is recommended that more in-depth consultations are undertaken bringing together if 

possible all of the local historians and heritage organisations with an interest, as well as 

landowners and Cadw. A draft list of consultees is attached in Appendix 5 (p. XI) as a 

‘starter for ten’.  

 

This product could then be themed either by period or by area, and with a bit of creative 

thinking accommodation could sell for example, Celtic breaks (visits to sites during the 

day tied up with evenings of Celtic fireside tales/traditional music etc, complimented by 

local themed meals). It also has the potential to be of interest to the formal and 

informal education markets. 

 

6.2.4 Church (and pub) Tourism 

Building on the point above, there is little within the data at present that helps to draw 

together the wealth of opportunities that might lie in respect to the churches and 
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chapels in the rural areas. Religious buildings are often intrinsically interesting, but can 

also act as venues for events and festivals.  Hilltop churches are often accompanied by 

pubs and many of these have stories associated with them (indeed a number of rural 

pubs proudly boast their connections with the past via the web, and more could be 

encouraged to do so). 

 

Given the above, more could be made of the histories and stories on the ground, by 

providing interpretation that you can engage with rather than it being in a leaflet – how 

about an historical pub and church trail for instance? 

 

It is recommended that Churches Tourism Network Wales is consulted with regard to 

linking in with their existing programmes or identifying new opportunities from with the 

County Borough  

 

6.2.5 Routes to success 

Rural Bridgend has an excellent network of walking and cycling routes – through valley 

floors and over the impressive ridgeways, there are few places that are not on or near 

the existing system of trails. It is strongly suggested that these are used and promoted 

as the key means of transport for visitors within the rural area. However, there is some 

work to be done (appendix 7 contains a best practice checklist re developing access in 

the countryside). Some suggestions are set out below: 

 

Long Walks 

• Investigate opportunities to improve and promote the long walks network in 

partnership with other authorities and countryside agencies. 

• Investigate the possibility of promoting routes between start and finish 

points that have appropriate facilities and services e.g. Country Parks. 
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Circular Walks 

• Ensure inconsistencies between Rights of Way and Tourism Sections of the 

council’s website are addressed including the availability of downloadable 

trail guides (NB we have been told that this is being addressed). 

• Promote the completion of the Llynfi Riverside Walk as a key link to other 

walks in the area. 

• Promote the following new/revised walks 

o Llangynwyd and Mynydd Margam 

o Glynogwr Llwyn Helyg and forestry 

o Garw Valley from Betws 

o Blackmill via ancient woodlands. 

 

Village Trails 

• Investigate the potential to reinstate/add to the village trails series of walks, 

to include ‘legendary villages’ and Nottage Circular Walk with 

maps/interpretation located in key car parks, pubs or village meeting places, 

so that people do not have to “have the leaflet”. 

 

Celtic Trail/Community Routes 

• Promote opportunities for safe family cycling including the provision of 

revised trail guides and interpretation (link to family product 6.1.4 above). 

• Promote the creation of new routes and missing links including Lower Llynfi 

Valley via DLPR, Porthcawl Loop, Garw Valley CR - Celtic Trail, Bridgend – 

Pencoed, Bridgend – Vale of Glamorgan. 

• Develop facilities and services at ‘hubs’ e.g. Parc Tondu, Bryngarw Country 

Park and Blackmill where Community Routes link to the Celtic Trail.  Also 

create interchange points (to which visitors can be directed) to join the cycle 

routes at interesting points – where they can safely leave their car as the 
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reality is that many people will be using their own transport to get in to the 

area.  

 

Interpretation 

• Consider consistency, audience, content, accuracy, availability, branding and 

distribution of trail guides as part of any promotional plan. 

• Develop an Interpretation Plan for Bridgend County Borough with reference 

to Dyffryn Llynfi Porthcawl Railway (DLPR) Heritage and Access Strategy. 

• There is also a significant amount of public art within the rural area and this 

too would lend itself to a trail. 

 

General improvements 

• Investigate opportunities to introduce Ramblers Association ‘Walkers are 

Welcome’ schemes e.g. at Blackmill, Llangynwyd (also Porthcawl and 

Maesteg although they are not in the rural area) 

(www.walkersarewelcome.org.uk). 

• Investigate the possibility of providing methods of promoting universal 

access opportunities on the Celtic Trail, Community Routes and managed 

countryside sites. 

• Investigate opportunities for providing downloadable walks via portable 

hand-held devices e.g. via the Ramblers Association’s eTracker initiative. 

• Ensure that routes are promoted on website such as http://www.walking-

routes.co.uk/, www.go4awalk.com and www.walkingworld.com. 

 

 

6.2.6 Riding 

Horse tourism is a growing market and Rural Bridgend has the potential to capitalise 

upon this.  As a first step, we suggest that existing bridleways could be promoted as 

equestrian routes, particularly emphasising where there is access to beaches. The next 
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stage to explore would be developing places for people and horses to stay (potentially 

as a development at one of the existing rural accommodation bases, or linked with the 

existing equestrian centres within the County Borough). 

 

6.2.7 Events 

Bridgend County Borough as a whole has a growing events profile thanks to initiatives 

like the Sea Festival, the Dragon Ride and the Elvis Festival. However, whilst there are 

some events within the rural wards, these tend to have a lower profile and appeal to a 

more indigenous market.  

 

We would suggest that officers continue to speak to organisations like Bridgend 

Festivals to encourage them to develop events outside the urban/coastal areas.  

Community groups and venues that host events should also be encouraged and 

supported to work together so that their events are seen as part of a single programme 

through the year.  

 

Other ideas include: 

• Consider reintroducing the Challenge Walks using the long walks network as part 

of a walking festival (this could tie in well with the Valleys Walking Festival - 

www.wisdomandwalks.co.uk). 

• Build on existing events including e.g. Mari Lwyd, Caerau Family Rambling Day, 

the Ramblers Association’s weekly programme. This would help extend the 

season. 

• Look to revive/celebrate traditions such as Bandy/Bando tournaments (a crude 

form of hockey played at Margam Sands, 18th and 19th century - potential 

theme for future events. It was played on Margam Sands between the river 

mouth and Sker Rocks - the pitch extending a distance of approximately 2 miles). 

It could do for Rural Bridgend what Bog Snorkling does for Llanwrtyd Wells! 
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• Investigate the potential for riding/cycling events in association with users 

including Ogmore Valley Wheelers and the British Horse Society. 

• Seek promotion opportunities from Dragon Ride Wales– a non competitive cycle 

route covering 130 or 190 km each year that passes through Rural Bridgend. 

• Promote the use of Tondu Amphitheatre as a public events venue 

• Promote the use of Tondu MTB track as a MTB events venue 

• Explore the potential to link in to the National Garden Scheme by encouraging 

establishments/private owners to take part (Merthyr Mawr House for example?) 

 

6.2.8 Transport 

There is a need to Investigate potential for bus transfer of walkers/cyclists from 

Porthcawl to the heads of valleys to take advantage of the routesways e.g. a ‘Ride and 

Glide’ or a ‘Rural Rambler’ mini bus service (a similar concept to the Beacons Bus or the 

Gower Explorer) with bike racks that did a loop around the rural area from key hubs at 

set times. 

 

More generally it would be worth talking with the local transport providers/transport 

officers within the County Borough Council to see if the 5 o’clock bus ‘curfew’ could be 

reviewed, although some finance may have to be identified. 

 

6.2.9  Llangeinor the home of Richard Price - first 'citizen of the world' 

Richard who? ...Richard Price! A leading C18 political thinker and philosopher from 

Llangeinor. Born in Tynton farm he proclaimed himself to be a “citizen of the world”. He 

is described on the 100 Welsh Heroes website (http://www.100welshheroes.com) as 'a 

man ahead of his time’ he argued that governments held their power in trust from the 

people and were not ‘instruments of divine authority'. When the American colonists 

rose in rebellion against the English crown, he was their most vocal supporter in Britain. 

He became a friend of Benjamin Franklin and is better known in America than in his 

native Wales. 
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The story of Richard Price is one that is sadly not widely celebrated, which is regrettable 

because his philosophy and thinking on 'global citizenship' was way ahead of its time. 

The story is one that is already of great interest to Americans and one that could 

potentially be exploited further. An opportunity exists to develop a heritage tourism 

trail that takes in the linked heritage assets of note in the Garw Valley (Including his 

birthplace at Tynton Farm - owner permitting) and exploits the location at Llangeinor 

where visits to the Church (recorded in the visitors’ book) show a significant American 

audience. 

 

An action plan follows which identifies lead partners and timescales for bringing the 

opportunities and recommendations to fruition. It does not examine financial 

implications as this is beyond the scope of this study.
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Appendices 

Appendix 1 Consultation events invitation 

 

Unlocking Rural Bridgend - Rural Tourism Consultation Events 

 
We know that people living in our County Borough have great pride in their communities. We often hear 

people say that they would like to attract more visitors to come and see for themselves what rural 

Bridgend has to offer. We agree. We also think that Bridgend has untapped potential as a destination for 

rural tourism. But how can we unlock this potential? 

 

As part of the Rural Development Programme for the County Borough we are conducting research to; find 

out more about what is already on offer, to celebrate the work of those businesses and other initiatives 

that are leading the way and to look at what might be preventing further rural tourism development. 

 

As somebody that we recognise has excellent local knowledge we would like to engage with you in this 

process. We are holding a series of consultation events where we will be presenting a summary of what 

we have found out so far and we will be seeking your views. Have we missed something? What should we 

be promoting? How can you / your organisation become more involved? Come and tell us what you think! 

 

We are holding two evening meetings at: 

 

o Parc Tondu Resource Centre – Wednesday 10
th

 June at 7.00 – 8.30pm 

o Bethlehem Church Life Centre, Cefn Cribwr – Thursday 11
th

 June 2009 at 7.00 – 8.30 pm 

 

And we will also be holding a longer daytime networking event at: 

 

o The Richard Price Centre, Llangeinor – Monday 15
th

 June 10.30 – 2.00pm (includes buffet lunch) 

 

If you would like to attend any of these meetings or would like further information RSVP to Gareth Kiddie 

via email gareth@gka.org.uk or by phone on (01446) 488075. 

 

Gareth Kiddie 

For and on behalf of the Unlocking Rural Bridgend Working Group 
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Appendix 2 Rural Tourism Workshop Agenda 
 

Richard Price Centre, Llangeinor  

June 15
th

, 2009  

 
Agenda 

 

10:45a.m. Arrival and coffee. 

  

11:00a.m. Rural Tourism in Bridgend: the Overview.  

Denise Fletcher, Head of Destination and Countryside Management, Bridgend County 

Borough Council. 

  

11:15a.m. Rural Tourism Research: the Latest Results.  

Gareth Kiddie, in association with Letha Consultancy. 

  

11:45a.m. Interactive session.  

Led by Gareth Kiddie 

  

 Using your local knowledge and expertise to: 

  

 • Check the validity of findings, spot gaps in the knowledge and add your information 

to the map. 

 • Identify the challenges and barriers to further development of rural products & assets 

and suggest ways in which they might be overcome. 

 • Identify some potential ways forward based on valid opportunities, strengths, and 

local need. 

  

1:00p.m. Lunchtime Networking – bring along some information about your business, project or 

organisation and enjoy some networking over lunch.  

  

2:00p.m. Close 

 

 

This event is one of a series of Tourism Product Research consultation activities taking place with 

businesses, community groups, individuals and the public sector across the County Borough of Bridgend 

throughout April - June 2009 as part of the Unlocking Rural Bridgend Project.  
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Appendix 3 Rural Tourism Consultation Events – Attendee list 
 

 

Parc Tondu Resource Centre – Wednesday 10
th

 June  

 

Name: Role Organisation: 

Dai Berry Councillor Llangynwyd Middle Community Council 

Dilwyn Morgan Councillor 

 

Llynfi Rivercare Group 

Graham Muschialli  Marketing Officer, Bridgend 

Tourism Unit 

Bridgend County Borough Council 

Lyn Morgan  

 

Councillor Ynysawdre Community Council 

 

Malcolm James Councillor Llangynwyd Middle Community Council 

Mike Evans Project Officer Southern Wales Tourism 

 

Rhian Lewis Development Worker 

 

Communities First Betws 

Rhiannon Dafydd Project Co-ordinator Rural 

Development Plan 

Bridgend County Borough Council 

Steve Jones 

 

Resident Llynfi Valley 

Tom Allen Volunteer Maesteg Ramblers 

 

Wendy Mackay 

 

Project Officer Groundwork Bridgend 

 

 

Bethlehem Church Life Centre, Cefn Cribwr – Thursday 11
th

 June  

 

Name: Role Organisation: 

Brent Davies Tourism Officer Bridgend County Borough Council 

Jefferson Tildesley The Mayor Bridgend County Borough Council 

Justin Griffiths Tourism Unit Bridgend County Borough Council 

 

 

The Richard Price Centre, Llangeinor – Monday 15
th

 June  

 

Name: Role Organisation: 

Adrian Thomas  Volunteer Garw Valley Railway 

 

Bethan Walilay Area Co-ordinator Communities First Sarn 

 

Claire Harris Co-ordinator Milestone Activities 

 

David Carrington Reserve Manager Kenfig National Nature Reserve 

 

 

David Pugh Councillor Garw Valley Community Council 

 

Dawn Davies Chief Executive Creation Community Development 
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Donna Allcock General Manager Bridgend Central Premier Inn 

 

Donna Cliffe Project Manager EcoDysguEcoLearn 

 

Eira Edwards Owner / Proprietor Lakeside Farm Park 

 

Fay Calloway Development Worker Communities First Blackmill 

 

Graham Humphrys Doctor Local historian 

 

Jan Roche Development Officer The British Horse Society 

 

Kerry Davies Development Officer Caerau Communities First 

 

Laura Mustoe  Bridgend Central Premier Inn 

 

Marlene Thomas 

 

Councillor Garw Valley Community Council 

 

Mike Evans Project Officer Southern Wales Tourism 

 

Neil Ellis 

 

Co-ordinator Betws Boys and Girls Club 

 

Paula Lunnon Area Co-ordinator Communities First Llangeinor 

 

Raynor Phillips  Blaengarw Hotel 

 

Reg Jenkins Councillor Pontycymer Community Council 

 

Rob Hanna  The Ramblers Association 

 

Rob Williams Project Officer Betws Boys and Girls Club 

 

Stephen Hooper Project Officer Creation Community Development 

Wyn Davies Councillor Garw Valley Community Council 
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Appendix 4 Notes from community consultations 

 

Below is a rough transcript of the ‘round table’ discussions held by the consultants as 

part of the community consultation process. 

 

 

Notes from the consultations held in Garw Valley 

 

• Private sector business has taken over Ogmore Centre Trust? 

• Workingmen’s Clubs 

• Black River Arts operate from the Workingmen’s Hall – stage ‘Band Nights’ 

• New information centre in Pontycymmer 

• Youth Forum established 

• Llangeinor Arms / Llangeinor Church / Holiday Cottages – demonstrates what can 

happen when right mix of hospitality, accommodation & attractions is in close 

proximity – American & German visitors 

 

 

Notes from the consultation event held in Tondu 

 

• Red Kites returning to the Darren Valley 

• Top Margam Mountain site of remains of four British Romano camps (in rural ward?)  

• Arthurian & druidic legends in Llangynwyd area 

• Maesteg Ramblers 5-6 short circular walks from stations in Llynfi Valley 

• Over 20+ springs & wells identified in Upper Llynfi Valley, book being written by Cllr 

Dai Berry 

 

 

Notes from the consultation event held in Ogmore Vale 

 

• Parish walkways still in existence between churches - Llangeinor, Glynogwr and 

others 

• There is a ‘Coffin Wall’ in Glynogwr – place where they used to put the coffins down 

for a rest on the way to church 

• Devil’s Pulpit at the Blwch 

• Old school in Blackmill on the road to Glynogwr also formely used as Ambulance Hall 

• Former Chapel on road to Glynogwr – with cottages attached 

• Crown Green Bowling Clubs 

• Records of WWII aircraft crash sites in the Ogmore Valley – paper put together by 

local historian Ken James can be seen at: http://digbig.com/4yyfn  

• Pigeon fanciers clubs 

• Rugby clubs 
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• Washeries site – quarry above washeries was used to mine stone for most of 

buildings in the Ogmore Valley 

• ‘New Market’ Pit Pony Stables  

• Former railway platforms at Ogmore Vale 

• Forestry Commission picnic site great place to take photos 

• Ogmore Valley Wheelers 

• Crafts centre near the bwlch 

• Lovespoon maker in the Valley 

• The Llangeinor Hunt – Boxing Day Event in Blackmill 

• Nantymoel Top Club 

• St David’s Church, Nantymoel 

• War Memorial at Pricetown 

• Miners’ Memorial at new school in Ogmore Valley 

• Boys & Girls Clubs network 

• Link to Youth Network via Kayleigh ? Youthworker in the Valley (Contact via OVCRA) 

• Skate Park at Waun Park 

• Bike hire available at Ogmore Life Centre 

• Local garages? 

• Film set at The Crossing – called ‘Framed’ starring Trevor Reeve being screened 

Boxing Day night 

• Bethania Chapel hosts regearsals of the Ogmore Valley Silver Band 

• Good photos of Ogmore Valley from the past at ‘Light Bites’ Café 

• Old Viaduct in Blackmill 

• Plaque at Berwyn Centre commemorates crew of WWII bomber (See above) 

• Reverse swastikas at Washeries Site (now destroyed) 

• Link to story concerning Henry VIII – farmers signed over land to Margam Abbey – 

Henry VIII took land back! 

• Map former mining sites (cf pit head markers in Garw) 

• Panoramic views from highest points 

• Local cemeteries & churchyards 

• Gwalia Stores – since moved to St Fagan’s!! 

 

 

Notes from the consultation event held in Cefn Cribwr 

 

• Cornelly has a longer stretch of unspoilt countryside than Porthcawl 

• Sker House & links to story of Maid of Sker. Has been restored and is open to the 

public on a limited number of days per year. 

• Legend of the ‘buried city’ of Kenfig 

• Kenfig Castle 

• Kenfig Old Town Hall with judges’ bench running along back wall 

• Church of St Mary Magdalene 
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• Three golf courses in the area: Pyle & Kenfig, Grove, Lakeside 

• Heol-y-Sheet Old Roman Road, North Cornelly 

• Three ancient public houses: New House Inn (North Cornelly), Three Horseshoes 

(South Cornelly), Angel Inn (Maudlam) 

• Prince of Wales – underneath Town Hall 

• Communities First ‘Fun Days’ 

• Annual 0.5 K run from Prince of Wales on New Year morning (70 year old race that 

used to be around Kenfig Pool) followed by quality antiques auction 

• Cornelly Striders half-marathon (now finished) 

 

 

Notes from the consultation event held in Llangeinor 

 

• Geological formations in Valleys area, especially those concerned with recent Ice 

Age. 

• Numerous sites of pre-historic interest. E.g. At Mynydd Caerau, eight burial mounds 

in a straight line. 

• Above Blaengarw is site of last Welsh uprising against the Normans. 

• Llangeinor was a non-feudal area of ‘Free-enterprise’ unique. 

• ‘The Proud Valley’ starring Paul Robeson was filmed at the back of Katie Street, 

Blaengarw.  

• Early Christian / Medieval Churches & how they are linked. 

• The Valleys Chapels!! E.g. Tabernacle Chapel Pontycymmer. 

• Calon Lan was written in Blaengarw Hotel & performed for the first time in Bethania 

Chapel. 

• Only six cafes in the rural areas of the Borough? 

• Sker House? Is this in Porthcawl? 

• St. Teilo’s Church, Merthyr Mawr 

• Breakaway Cycling Holidays 

• Mountain biking – Ogmore Vale / Ogmore Forest 

• Golf clubs? 

• Ffaldau Arms has been destroyed by fire (remove from list) 

• Ogmore-by-Sea is outside BCBC area! 

• Garw Valley Ladies Choir 

• Cwm Ogwr Male Voice Choir 

 

 

Barriers 

 

• Some places ‘out in the sticks’ 

• Lack of amenities for walkers 

• Do local people really want what goes with successful tourism development? 
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• Not enough high quality infrastructure at key sites 

• Road transport access in the valleys area 

• Weather dependant 

• SWATT – South Wales Alternatives to Turbines – development of wind farm in the 

Ogmore Valley threatening scenic beauty & no paragliding within 10 miles! 

• Are the pubs & cafes signed up to the toilet scheme? – ring Denise Fletcher 01656 

672930 

• Accommodation / places to stay, especially camp-sites 

• Signposting – especially to areas of interest 

• Pedestrian access to Betws! 

• Not enough places selling local crafts 

• Access & opening times restrictive in places e.g. Tondu Ironworks 

• Where do potential projects go for information and advice? 

• Develop a ‘rural’ identity 

• Money for development & support through the process 

• Confidence to invest tackling risk aversion 

• Providing strategic direction – gives confidence improves image, helps to get funding 

& resources into an area 

• Transport 

• Support for marketing good products / offers 

• Making the business case – lack of statistics re market / information about what 

tourist want 

• Lack of organised tours to unexpected places e.g. Trecco to Valleys 

• Lack of forward planning & joined up thinking 

• Availability of maps 

• Building quality of existing tourism products – better regulation & policing 

• Use council buildings to display & promote opportunities 

• Lack of decent play facilities for young children 

• Poor impression created by Bridgend town – industrial & housing estates  

• Car parking 

 

 

Opportunities / new developments 

 

• Bryngarw Park is a ‘gateway’ to the Valleys 

• Develop an outdoor arts site similar to ‘Coed Hills’ in the Vale 

• Proposed World Championship Slug Race!! One Saturday in August in Ogmore Valley 

(contact OVCRA) 

• Link to other successful attractions in non-rural areas within Borough e.g. Mc Arthur 

Glen Retail Shopping outlet or in rural areas outside e.g. Glyncorrwg, Afan Park 

• Communities First has £3k per year to fund community events in Betws & Llangeinor 

2009-2012 
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• CF is looking at feasibility of developing café & toilet facilities at Pavillion in 

Llangeinor 

• BAD Bikes & Pwll-y-felin Farm looking to work together 

• Make more of the story of Richard Price! Better known in the USA than in Bridgend. 

• Build theme around ‘self-help’ 

• Bunkhouse being developed at Betws Boys and Girls Club 

• Maesteg Ramblers hoping to get Maesteg accredited as a ‘Walkers are Welcome’ 

Town  

• Give places an identity! 

• Maesteg Ramblers looking at possibilities on Margam Mountain 

• Suggestion to make villages ‘gateways to…’ or ‘home of…’ E.g. Llangynwyd home of 

the Mari Llwyd 

• Link to local artists / art societies 

• Develop more sites for family picnics 

• Reported that 21 B&B’s have been developed in Glyncorrwg as result of Afan Argoed 

& other Mountain Biking developments – use resources in Llynfi, Garw & Ogmore 

Valleys to extend the offer 

• Possible Groundwork type site regeneration projects on remaining coal tip sites (top 

of Llynfi / Washeries in Ogmore Valley) 

• Tondu Ironworks is a ‘wasted resource’! Bridgend needs a good major heritage 

attraction 

• Further developments at Ecodysgu site e.g. Pit pony hospital  

• Potential to improve visitor facilities at Parc Slip 

• Proposed development of a replica ‘Tithe Barn’ on land north of Bryngarw – talk 

with Felicity Michaelides 

• Someone / organisation to ‘champion’ good ideas e.g. Richard Price Story / heritage 

research into English Civil War 

• Linking local tourism opportunities with identified local needs e.g. Getting people 

out walking in their local countryside 

• Linking RDP areas with non-RDP areas 

• Cross-boundary / cross-community working 

• Making the links with existing successful tourism initiatives e.gt. Afan Forest Park 

• Building links between businesses 

• Ensuring tourism opportunities are ‘owned’ by the community 

• More investment in existing businesses 

• Strengthen links between Valleys Development Trusts 

• Mynydd Carn project – Outdoor pursuits, mountain biking + archery, clay pigeon 

shooting has been piloted 

• Re-building of Ffaldau Hotel, Pontycymmer 

• Holiday let 

• Blaengarw Hotel – requires significant investment 
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• Next to Parc Calon Lan area of woodland being developed by Creation & Garw Valley 

Community Council possible opportunity to develop more mountain bike trails 

complementary to what’s on offer in the Afan Valley (Study has been written – with 

Ruth TD) 

• Also Breathing Spaces funded project in development on land South of Parc Calon 

Lan to create and ‘events area’ + BMX Park + Cark Park, shower & toilet facilities.  

• Also log cabin developed at Calon Lan Parc to act as small-scale visitor centre. 

• ‘Real food’ shop outlet in Blaengarw being planned by Creation Development Trust 

• New holiday let being developed by Creation Development Trust at 12 Katie Street 

Blaengarw 

• Station Café last Italian Café in Valleys / location for ‘Very Annie Mary’ soon to be re-

opened by Creation 

• Mount Zion Church being developed as a ‘growing project’ + Bethania Chapel as a 

Youth Enterprise Centre – could lead to craft activities 

• Vetz Club Pontycymmer 

• Build links with local heritage societies e.g. Garw Heritage Group 

• Film set locations 

• Need to encourage people out from tourist hotspots e.g. Trecco Bay 

• Proposal presently at planning stage to develop log-cabin type accommodation for 

disabled people at Pool Farm, Kenfig 

• Garw Valley Steam Railway! 

 

 

ENDS 
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Appendix 5 Draft list of consultees 
 

Regarding the identification of local historical assets, especially those that are connected 

with the early history of the County Borough; covering Roman, Early Christian / Celtic & 

Norman / Medieval times. 

 

Initial suggestions for round table discussion: 

 

Individuals: 

 

• Ken James (OVCRA) 

 

• Cllr. Malcolm James (Llangynwyd Middle Community Council) 

 

• Cllr. Dai Berry (Llangynwyd Middle Community Council) 

 

• Cllr. Wyn Davies (Garw Valley Community Council) 

 

• Felicity Michaelides (Betws) 

 

• Graham Humphrys (Swansea) 

   

 

Local organisations: 

 

• Llynfi Valley Historical Society 

 

• Garw Valley Heritage Society 

 

• Ogmore Valley Local History and Heritage Society 

 

 

Regional organisations: 

 

• Glamorgan and Gwent Archaeological Trust 

 

• Cadw 

 

• Churches Tourism Network 
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Appendix 6 Notes from meetings with Rights of Way & Ramblers 

 
1. Consultation, Bridgend Ramblers Association 

The following summarises a consultation with Bridgend Ramblers Association at Blandy 

Hall, Laleston on 5
th

 May 09. 

  

Present:  Alex Marshall (Chairman), David Senter (Treasurer), Leslie Meachin (Footpath 

Secretary), John Roberts (Publicity Officer), Arthur Morgan (Walks Leader). 

 

1.1. Recommend referring to strategic documents & plans including Rights of Way 

Improvement Plan 

 

1.2. General points relating to currently available trail guides: 

• some inconsistencies & inaccuracies especially in relation to directions 

• concern that promoted walks not maintained & that promoting unusable 

routes to visitors not helpful 

• noted that promoted walks largely on ROW, so responsibility for 

maintenance rests with BCBC Highways although promotion appears shared 

with Tourism Unit e.g. refer to BCBC website 

• walks tend to cross e.g. unitary authority boundaries and/or urban areas that 

are specifically excluded from rural wards. 

 

1.3. The following circular walks of those currently promoted were favoured: 

• Newton – Candleston (but opportunities exist to revise route) 

• Old Industries & New Parks (but concern over obstructions on RoW) 

• Nant Brynglas (but concern over condition of path furniture) 

• Cornelly (but noted that much of route was on roads and use was largely 

local) [GI: is this route outside RDP area?] 

 

1.4. The following circular walks described in out of print trail guides were thought to 

be worthwhile revisiting: 

• River Ogmore & Merthyr Mawr (especially as there is now a permissive route 

under the A48) 

[GI: a trail guide is available for download on BCBC site] 

• Llangynwyd Village & Mynydd Margam (facilities & sites in Llangynwyd are 

particularly appealing) 

 

1.5. The following location was thought to be worth developing as starting point for 

circular walk(s): 

• Blackmill (primarily because of the opportunity to walk through ancient oak 

woods) 

• [GI: also Llangynwyd – see point under 1.5 above] 
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1.5  Long Walks 

• [GI noted extent of regional network] 

• Ogwr Ridgeway & Sky to Sea Walk generally met with approval 

• these routes (largely on high ground) create the potential for circular walks 

of various lengths if links made to Community Routes (in Valley bottoms) 

• the earlier success of the Bridgend Challenge Walk (curtailed by FMD after 

2000) was discussed but no firm RA commitment to its reintroduction was 

forthcoming 

 

1.6. Easy Walks 

• potential for universal access on Celtic Trail & Community Routes (level, 

tarmac surface) noted 

• potential for universal access at managed countryside sites noted e.g. 

Bryngarw, Parc Slip Nature Park, Kenfig NNR 

 

1.7. Visitor Transfer 

The idea of transferring walkers [GI: & cyclists] by bus e.g. from the main visitor 

destination Porthcawl was proposed 

 

1.8. The following relevant RA initiatives were mentioned: 

• RA walk for visually handicapped, 27th June 09, in response to request by 

LAF member (Anita Davies) 

• eTracker: downloadable walks via portable handheld devices -contact Rob 

Hanna 02920 644308 rob.hanna@ramblers.org.uk  

• Maesteg Ramblers are running Family Rambling Day 2009 

• Walkers are Welcome: RA initiative offered to Porthcawl but not taken up: 

http://www.walkersarewelcome.org.uk/ 

• Walks for Welsh learners: Bridgend RA in association with University of 

Glamorgan 

• Bridgend RA 09 programme: http://www.bridgendramblers.co.uk/ includes:  

o Friday pm, easy 2-3 miles, local 

o Tuesday am, c10miles, some local 

o Sunday am, 5-15miles, some local 

  

2. Consultation with Andrew Mason, RoW Manager 

The following summarises consultation with RoW Manager at Morien House, Bridgend 

on 30
th

 June 09.  Waymarking the Future was used as a point of reference throughout 

and key points made during the discussions are listed under product headings for 

convenience.   

 

2.1. Long Walks 

• Ogwr Ridgeway Walk: RoW Section assuming responsibility for all walks & 

trail guides (this was previously with Planning) 
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• Coed Morgannwg Way: improvements including waymarking being 

undertaken by relevant LAs 

• Sky2Sea: not promoted currently but may revisit in association with other 

LAs 

• Heritage Coast Path: being subsumed by Wales Coastal Path (see WCP plan) 

which also provides links to WCP from up to 2km inland 

 

2.2. Circular Walks 

• Promoted routes are priority in terms of maintenance; all promoted routes 

marked with Bridgend Walks logo & route name; currently testing recycled 

plastic finger posts 

• Inconsistencies between RoW & Tourism Sections of website in terms of 

routes promoted & trail guides available for download being addressed 

• Funding for trail guides comes through CCW 

• Proposed Llynfi Valley Riverside Walk will connect Llynfi Valley Walks 1, 2,3,4 

& 5 and provide opportunity for creation circular walks 

• Existing, promoted walks are: 

o Newton Candleston 

o Old Industries & New Parks 

o Nant Brynglas 

o River Ogmore & Merthyr Mawr 

o Bridgend Circular 

o Llynfi Valley Walk 5 

o Cornelly Walk Route 1 

o Nottage Circular Walk (on minor roads so not really within remit of RoW 

section - might be better characterised as Village Trail) 

• Existing walks, not promoted (the intention is to hand over responsibility for 

maintenance to Community Councils): 

o Laleston Routes 1&2 

o Pencoed Route 1 

o Newcastle Higher Route 1 

• Walks nearing completion: 

o Nottage & Sker Point (trail guide being printed) 

o Llynfi Valley Walks 1,2 & 3 (trail guides being printed) 

o Bryngarw Circular Walk (trail guide being printed) 

o Cornelly Walk Route 2 (trail guide being printed) 

• Walks in development 09-10 

o Llynfi Valley Walk 4 

• Future walks under consideration 

o Llangynwyd & Mynydd Margam 

o Glynogwr Llwyn Helyg & forestry 

o Garw Valley from Betws 
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2.3. Celtic Trail/Community Routes 

• All within remit of RoW section apart from Lower Garw Valley Community 

Route (CR) (Parks Dept) 

• Waymarking on Celtic Trail is undertaken by Sustrans Rangers 

• Leaflet ‘Cycling the Glamorgan Heritage Coast & Countryside’ shows existing, 

in development & proposed routes 

• Still supplying old guides to Ogmore Valley CR and Tondu to Pyle CR but 

revisions urgently required 

• Currently installing recycled plastic seats (x8) on OVCR 

• Lower Llynfi Valley Community Route: priority listing in regional plans; route 

options consultation underway: UDP route (essentially line of DLPR) or route 

using RoW to East of river 

• Garw Valley CR – Celtic Trail (missing link): priority listing in regional plans 

including Valleys Regional Park Action Plan & SEWTA 

• Porthcawl Loop, Bridgend – Pencoed, Bridgend – VoG: included in regional 

plans but lower priority; Phase II? 

 

2.4. Riding Routes 

• Bedford Park to Parc Slip bridleway improvement funded through WAG 

RoWIP grant (grant is approx 52k pa for Bridgend) 

• Trail guide/promotional leaflet planned for 2010 for route possibly around 

Kenfig NNR 

 

2.5. Universal Access 

• Promotional Plan referred to in Waymarking the Future will list proposals to 

reach excluded audiences including people with disabilities 

• Experiments with audio tapes & Braille guides unsuccessful 

• Potential for guide to access-for-all sites along the lines of earlier leaflet 

produced by Groundwork  

• Need to include access statements in guides 

 

2.6. Walkers are Welcome 

• Potential centres include: Porthcawl, Maesteg, Llangynwyd, Blackmill 

 

2.7. Events 

• support for idea of reintroducing Challenge Walks as part of wider Festival of 

Walks 
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Appendix 7 Countryside Access /Best Practice 
 

List of things to consider in developing e.g. new circular walk: 

 

1. Starting/finishing point  

extent of facilities & services including car parking, public transport, shelter, 

refreshments, toilets, information 

 

2. General area 

community councils, desired length of route, historic/natural landscape, any 

strategic guidance available? 

3. Assets Inventory 

natural & built heritage & its significance, also facilities & services 

 

4. Interpretative Theme 

via e.g. Herian style workshop and/or guided walks with reference to Assets 

Inventory, opportunity for community involvement 

5. Path Survey & Audit 

RoW, other paths, open access, CCW path condition survey, access audit, assistance 

from RA & e.g. disabled user groups 

 

6. Route Selection 

Least Restrictive Access, multi-user paths (e.g. bridleways), alternative routes, short 

cuts, links to assets, facilities & services not on main route 

7. Path Improvement 

signage & way marking, path furniture, surfacing & drainage bearing in mind nature 

of landscape 

 

8. Interpretation & Branding 

panels, marker discs, artworks, storyline, opportunity for schools & community 

involvement 

9. Trail Guide 

provide in downloadable form & via outlets e.g. TIC, include Country Code, 

directions, advice re clothing, maps, risks etc, bird’s eye view of route, location map, 

bilingual, pick up interpretative theme & storylines 

10. Maintenance 

priority RoW, site rangers/wardens, CC Agency Agreements, volunteers e.g. RA  to 

monitor & repair.  Note that regular use keeps paths clear so include in walks 

programmes e.g. RA members programme (see below) 

11. Events 
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RA members programme, Challenge Events, walks festivals, guided walks from e.g. 

heritage attractions on route 

12. Evaluation & Review 

include survey in trail guides, on website, RA report problems, get feedback from 

visitors to managed assets, facilities & services on route 

 

Countryside Access Best Practice Checklist 

http://www.wao.gov.uk/assets/englishdocuments/Good_practice_guide_checklist.pdf 

 


